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 This research is motivated by the existence of consumptive behavior among 

students. This condition occurs because students tend to respond to various 

changes in the world of fashion. Consumptive behavior can be overcome by 

increasing self-management to control consumptive behavior. This study aims 

to determine the effect of self-management on consumptive behavior. The 

research method used is a quantitative method using a simple random 

sampling technique to 95 students. The instruments used were consumptive 

behavior instruments and self-management instruments. The number of 

instrument items used was 75 items that met the requirements for the validity 

and reliability of the instrument. Analysis of the data used in this study using 

inferential statistical analysis. 
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Introduction  

The era of globalization creates various kinds of problems that must be faced by every individual in the 
fields of education, economy, social and culture (Indriyanti, 2018; Kadarisman, 2017; Tidjani, 2017). The 

form of the influence of globalization with rampant consumptive behavior in the community(Anggraeni, 

2019; Miranda & Lubis, 2017; Nani & Mohamad, 2020; Prasetya, Hijrah, & Boer, 2020). Globalization, 
apart from changing lifestyles, also affects individual habits and perspectives(Estuningtyas, 2018; Garis, 

2018; Inayati, 2019; Ohy, Kawung, & Zakarias, 2020). This phenomenon of consumptive behavior is also 

influenced by technological developments so that habits and lifestyles are formed that are more modern, such 

as the rise of online shopping sites.(Sari, 2020).  

Consumptive behavior is a globalization phenomenon that is often found in urban communities(Aryani, 

2006; Octaviani & Kartasasmita, 2018; Tripambudi & Indrawati, 2020). This condition is also influenced by 

the fact that individuals have their own needs for life. As for meeting these needs, individuals have different 
ways. There are individuals who meet their needs naturally and others fulfill them excessively.This is what 

causes many people to adopt a consumptive lifestyle(Astuti, 2013; Dikria & Mintarti, 2016; Fitria, 2015; 

Patricia & Handayani, 2014).  

The main actors of consumptive behavior are the late adolescence and early adulthood age 
groups(Ulayya & Mujiasih, 2020). Teens who are classified as consumptive in their age range 16-21 because 

product purchases are based on prestige and self-esteem(Chrisnawati & Sri, 2011; Mustika & Astiti, 2017). 

Based on the research above, this is closely related to the characteristics of those who are easily persuaded by 
fun things, join friends, want to get social recognition from many people and tend to be wasteful in using 

money. These characteristics are easily utilized by producers to become marketing targets for various 

industrial products(Sofiana & Indrawati, 2020). So that ultimately encourages them to engage in 

consumptive behavior. 
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Another thing also shows that the current consumptive lifestyle is centered on the western world, where 

starting from technology, fashion, to places to eat. describes the lifestyle patterns of the western world that 

pervade Indonesian teenagers, especially in big cities(Asmita & Erianjoni, 2019; Siti Maryam, Yusuf, & 
Baining, 2020; Susilowati, 2019). This consumptive lifestyle can continue to take root in the lives of 

teenagers(Susilowati, 2019);(Devi Adibah & Harianto, 2019);(Azizah & Listiara, 2017), where in their 

development without them knowing it, they develop into adults with a consumptive lifestyle (Nani & 
Mohamad, 2020).  

Kotler argues that consumptive attitudes can arise because individuals are less able to distinguish between 

needs, wants and requests (Chrisnawati & Sri, 2011; Fadhilah, 2018). Therefore we as humans must have a 

good planning of life goals. Planning a good life goal is not easy, because we must be able to be consistent 
with what has been planned. Planning a good life goal, including by implementing self management. 

Self Management is a strategy in which humans direct their own behavior (Ayu Lestari & Nursalim, 

2019; Dinda Lestary & Winingsih, 2020; Nurismawan & Winingsih, 2020; Safithry & Anita, 2019). The 
point here is, how a human being is able to control themselves in the thoughts, words and actions that they 

will do so that later they can avoid things that are considered not good and they can do what they 

should.Self management also refers to the ability to achieve a goal, harmony of thought, speech and action 

(Goddess & Gratitude, 2020) so that what is thought is the same and in line with what is said and done.  

In addition, what is meant by self management here is a procedure in which individuals regulate their 

own behavior (Komalasari, 2016). Because one form of self-management attitudes and behaviors in 

adolescents, namely being able to apply a frugal and simple lifestyle in themselves, for example being able to 
control online shopping behavior (Ardiyanti, 2020; Kholida, 2019). Because basically in adolescents there is 

a desire to get all what they want, while meeting their needs adolescents still need money from their parents 

or other adults. 

The fact is that today many teenagers are caught in the tide of experimenting or joining in with friends. 
Often times, teenagers in choosing and buying something do not think about the benefits(Ilham, 2017), 

meaning that adolescents are still unable to determine which are the basic needs and which are less 

important needs. This is certainly not very good for teenagers because with it they will buy things that they 
think are good but do not see what are the advantages and benefits of these items.Therefore, self 

management is needed in everyday life, so that we can control ourselves well. People whose self-

management is not good, they will be easily influenced by changing circumstances and easily influenced by 

others so they tend not to focus on their own life goals. 

In this case, students who are an individual transition from the adolescent phase to the adult 

phase(Lybertha & Desiningrum, 2017; Oetari, 2017). As for this phase, students tend to have consumptive 

behavior due to lifestyle changes(Solihat & Arnasik, 2018) starting from the school level to college, for 
example, starting to use smartphones (Siregar, 2018) and have lots of free time (Fajar & Sadewi, 2020). This 

phase change is of course inseparable from the various influences of consumptive behavior. Because it is 

usually in this phase that individual characteristics are easily persuaded by things that are considered 

pleasant(Badriyyati, 2020)and in the end they are the main actors of the consumptive lifestyle itself. Students 
who have consumptive behavior tend not to be able to control this behavior(Galih Priyambodo & Khisbiyah, 

2020; Tripambudi & Indrawati, 2020). 

Based on a preliminary study in the form of distributing questionnaires to 40 students of BK UHAMKA 
class of 2017, it was found that there were several students of BK FKIP UHAMKA class of 2017 who 

engaged in consumptive behavior. This can be seen from the results of the questionnaire, namely there are 11 

people who have low self-management and low consumptive behavior, 4 people who have low self-

management and high consumptive behavior, 16 people who have high self-management and low 
consumptive behavior, and the last 9 people. who have high self-management and high consumptive 

behavior. From the results of the questionnaire found 13 students who have high consumptive behavior. 

However, if seen, of the 13 students, 4 students with high consumptive behavior have low self-management, 
and 9 students who have high consumptive behavior also have high self-management. These students are 

said to be carrying out consumptive behavior because it is seen from the habits of those who like to shop 

online and shop in person. Unfortunately, they buy these items not based on need but only to fulfill their 

wishes, join friends and are tempted by discounts on these items. 

This is of course very inversely proportional to the existing statements. Because ideally, individuals who 

have high self-management are able to control themselves in consumptive behavior(Kholida, 2019). 

Therefore, researchers are very interested in conducting this research in more depth. Based on the results of 
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the preliminary studies that have been conducted, researchers are interested in knowing the effect of self 

management on consumptive behavior at the student level. In connection with this problem, researchers are 

interested in examining the effect of self management on the consumptive behavior of BK FKIP UHAMKA 
students. 

 

Method 

Based on the problems, problem boundaries and research objectives, this type of research is quantitative 
with associative techniques. The sampling technique in this study using simple random sampling technique 

with a sample of 92 students. The instrument in this study used the Guttman scale for consumptive behavior 

variables and the Likert scale for self management variables. The analysis requirements test was carried out 
to determine whether data analysis could be continued or not in a study. In this study, researchers used two 

statistical tests, namely the normality test and simple linear regression test between the independent variables 

and the dependent variable. 

 

Results and Discussion 

This research donefor BK students class 2017, with a sample size of 92 respondents, consisting of 82 
(89.1%) women and 10 (10.9%) men. The number of samples was taken from a total population of 120 

students using the simple random sampling technique. The results of data calculation can be interpreted as 

having an influence self managementon the consumptive behavior of students of Guidance and Counseling 
FKIP UHAMKA class of 2017. The results of calculations carried out using Pearson Product Moment 

analysis, obtained r = 0.40, the correlation value of this size is sufficient, obtained t count = 97.420 and t 

table = 1.973 with a significant level α  = 0.05 with a contribution of 16%. Because t count> t table, it can be 

concluded that there is a significant influence between self-management variables and consumptive behavior. 
Self management has a positive impact on consumptive behavior. 

 

Table 1. Hypothesis Test Results 

tcount ttable DK Criteria Information 

97,420 1,973 182 tcount>ttable Significant 

 
The results of the t-test calculation shown in the table above show that tcount = 97.420> ttable 1.973. So 

based on the testing criteria, Ho is rejected and HI is accepted. The conclusion is that the research hypothesis 

is accepted, which states the influence of self management on consumptive behavior onStudent of BK FKIP 

Muhammadiyah University Prof. Dr. Hamka, class of 2017. 

Based on the results of the research, the students of BK FKIP Uhamka class of 2017 have stable self-

management in managing themselves. This can be seen from the balanced percentage between each existing 

indicator. The highest percentage of self-management is found in the indicator of how they understand the 
learning material easily, which is 8%, which means that the student's level of self-management is moderate 

and positive. This is certainly not easy if students are unable to control themselves to stay focused on 

learning activities. Therefore, to be able to control their thoughts, students are asked to be able to control 

themselves well. 

Judging from the percentage results above, the highest percentage of consumptive behavior is found in the 

indicator of buying products to maintain appearance and prestige, namely 34%. This happens because BK 

students class 2017 tend to have the desire to mingle and be accepted in their peer group environment. So, 
some of them think that in order to be accepted into the play group, they have to adjust to the 

group(Destisya, Hendarso, & Yusnaini, 2019; Sudarto, 2020) One of them is in terms of appearance and 

lifestyle (Lodeng, 2018; Risnawati & Wardoyo, 2018). Individuals buy something not based on benefits, but 

they buy something so that they are not considered out of date(Alwer, 2017; Solichah & Kusuma Dewi, 
2019). This kind of behavior, of course, if left unchecked, will make it difficult for students to organize 

themselves and in the end their consumptive behavior will increase. 

As explained above, that self management has a sufficient influence on consumptive behavior. This can 
be seen fromThe level of contribution of self-management to consumptive behavior is only around 16%, 

which causes that the influence of self-management on consumptive behavior is at a sufficient level. This can 
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be understood because there are other factors that influence the consumptive behavior of students such as the 

environment, lifestyle(Khairat, Yusri, & Yuliana, 2018) and the state of the economy (Kurniawan, 2019; 

Oktafikasari & Mahmud, 2017). These two things are considered to be a bridge for students to engage in 
consumptive behavior, because they will be easily influenced by existing conditions and added to the fact 

that if their economic situation is sufficient, they will easily engage in consumptive behavior. 

The opinion above is supported by the results of research by Triyaningsih (2011) which explains other 
factors that influence consumptive behavior (Triyaningsih, 2011): (1) The factor of the presence of 

advertising, producers use effectiveness to attract consumers, advertising is very effective in influencing 

people to try and ultimately buy products from these producers. (Kurniawan, 2019). Advertising influences 

consumers to purchase goods that are purely desirable(Wasundari & Atmosphere, 2019), not based on 
irrational needs and prices; (2) Conformity factor, conformity is more likely to occur in adolescents, 

especially girls(Alma, 2018; Ernayanti & Marheni, 2019), conformity occurs because of a demand to appear 

attractive and the same as the group, with the aim of being recognized by the group(Anjani & Astiti, 2020);; 
(3) Lifestyle factor, buying branded and luxury goods will increase one's social status(Anggraini & Santhoso, 

2017; Melina & Wulandari, 2018; Windayani & Astiti, 2020)  

Kotlerargues that a consumptive attitude can arise because individuals are less able to distinguish 

between needs, wants and interests. Therefore we as humans must have a good planning of life 
goals(Chrisnawati & Sri, 2011). good goal planning is not easy, because we must be able to be consistent 

with what has been planned. Planning a good life goal should be by applying self management. However, it 

turned outself managementhas an influence on consumptive behavior by 16%, which means that 84% is 
influenced by other variables. One of them is like self-control. Self-control is a human act in fostering a 

determination to discipline the will, stimulate enthusiasm, erode reluctance, and exert energy to actually do 

what must be done.(Gie, 2004). All plans that have been set, there is no point if an individual cannot control 

his determination and exert his strength to carry out and complete various goals in his life. In addition, 
consumptive behavior is also influenced by the environment, if someone's environment is not good, then the 

possibility of supporting someone to behave consumptively. 

The results of this study are also in line with research conducted by Titia Herawati (2016) entitled The 
Effect of Work Procedures and Self-Management on Work Safety for Employees of PT. Alam Jaya Pratama. 

In this study, it was found that there was an influence between self-management and work safety on 

employees of PT. Alam Jaya Pratama(Herawati, 2016). This means that the higher the self-management in 

employees, the higher the safety of employees, on the contrary, if there is no safety at work, the employees 
have low self-management. 

Based on the analysis of the research results, it can be concluded that the self-management of the students 

of BK FKIP UHAMKA class of 2017 is positive self-management and the consumptive behavior of students 
is included in moderate consumptive behavior. The effect of self-management on consumptive behavior is 

16%. Thus 84% is influenced by other variables or factors. 

 

Conclusion 

Conclusion of research results about influenceself-management on consumptive behavior in UHAMKA 

FKIP Guidance and Counseling students, namely, there is an effect of self-management on consumptive 
behavior in UHAMKA FKIP Guidance and Counseling students. Owned self managementcollege 

studentBK FKIP UHAMKA is positive self management and student consumptive behavior is included in 

moderate consumptive behavior. The effect of self-management on consumptive behavior is 16%. Thus 84% 
are influenced by other factors. Based on the analysis of the mean graph, it shows that self management is at 

a medium level approaching high, while consumptive behavior is at a moderate level nearing low. This 

shows that if there is an increase in self management, there will be a decrease in consumptive behavior. 

Therefore there is an influence on both of these variables. That is, if the higher the self-management of the 
BK FKIP UHAMKA students, the lower the consumptive behavior. 
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